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| Semester B.Com. Examination, February/March 2023
(NEP Scheme)
COMMERCE
Paper — 1.3 : Principles of Marketing

Time : 2% Hours Max. Marks : 60

Instruction : Answers should be written completely either in English
or in Kannada.
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1. Answer any five of the following questions. Each question carries
2 marks.
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a) Give any two features of Rural Markets in India.

IV 19,0869 mmsajey CINRTOTBN DT d{,éﬁwéﬁ#&; Qed.
b) List out four P’s of marketing mix.

BRTITLI O Q0,003 T, BOTTFEY TURNA.

(X]
c) Write any two characteristics of sales promotion.

ASpIPIX] e:smaﬁd%oda O3NYTITTN DT mmogme;:% WBCAD.

O d) Give the meaning of product mix.
SR Q03,10 ATWT BFFSY, Ve

e) What is green marketing ?
N, e SREFLSOTT D0TTERD 9

f) What is price ?
e 208386 9
g) What do you mean by personal selling ?

qmgs TROVL 0863 9
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Answer any three of the following questions. Each question carries
4 marks. (3x4=12)
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2. Write short notes on ‘Selling concept’ and ‘Marketing concept’.
'BRTHB TOLRTI' =B ‘DT, CVRIDE BOLES' Al $33 69 BC0.
3. Distinguish between advertising and personal selling.
TSN ma’o_" agozbés aimoa&,sa’md Q00w 55335?37‘\’%35%{ 392

4. Explain any six benefits of mobile marketing. 0
RBY & SR LIS CSRFTHTTR BT T, 03ReETNTIY, D[OX.

5. Explain social factors influencing consumer behaviour.
Mo, BB SBER0D Boeed 25053 W FIIE 90BNRYR), 0.

6. What is product positioning ? State the steps involved in it.
UVZT FINEFTED D0TTERD ? BT LINROBTIT TOSNER), EVA.

SECTION -C
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Answer any three of the following questions. Each question carries

10 marks. (3x10=30)
=3 TENT C3RPYTTTLR [t &)F AN ¢LZ0A. F,803R0md Z)gcdxwe 10 BOTNTIY,
Giclolalevital
7. Define marketing. Distinguish between marketing and selling. ®
T, CORODTOITY, T, TR 28, CRVNT 02D BRTLT SRS QB0 3, T RBIY
gelevtEN
8. Discuss the recent developments in marketing.
BBF LN TOR @ e WISEIRNTIY W R.

9. Define packing and explain its functions.
IR, BOMT ), TATY DA SR ©To sao:brrie}ﬁg{ QDTOX.

10. Elaborate the factors influencing pricing.
3¢ RO Boedd 27058 WeTIT L0INTY, SO

11. Describe the bases of market segmentation.
SR00BL, SNerTas RRONTTY, Se3FA.
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Answer any one of the following questions. Each question carries 8 marks.
e 8
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12. dentify and briefly explai
following cases :

=
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(1x8=8)
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.

he marketing management concepts adopted in the

a) Dhanya, a dealer in school uniforms, decided to maximise her profits by
using different aggressive promotional efforts.

b) Mansi, a shoe manufacturer for school students, decided to maximise her

profit by producing and distributing at large scale and there by reducing the
average cost of production.

Moulya, a school bag manufacturer decided to improve the product for profit
maximisation and thus added a water bottle holder to the existing design.
Chiranth, is engaged in manufacturing of refrigerators. He surveyed the
market and found that customers need a refrigerator with a separate provision

of water cooler in it. He decided to launch the same refrigerator in the market.
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13. “Advertisement can do anything” do you agree or disagree ? Give your

comments.
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